Dear food industry,

The World Health Organization says that marketing of products high in sugar and fat
is fuelling an obesity epidemic among children.

What you do

We will change
our food aAvw?ising

+o childven

Apprenez en jouant avec Dino!

Un apprentissage tout en douceur avec plein de jeux !

*Major food companies
agreed in 2012 to an EU
pledge which commits
them to market products
for children in a more
responsible manner.

It’s time you stop marketing
to children, for real. BEUC
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